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Canada Market Profile

This summary provides the most up-to-date data available on Canada as it relates to their people and economy,
travel related motivations and planning behavior and Canadian visitor profile specific to Arizona.

POPULATION: ﬂ GROSS DOMESTIC PRODUCT (GDP):
31.1 million ;g;*’l;ig, $1.17 trillion (3% annual growth rate)
16% $423.5 bllion
EXCHANGE RATES (CAD PER USD): w
1308 UNEMPLOYMENT RATE:
6.3%

Source: The World Factbook, reporting July 2018 estimates,
July 2020 population estimates

Top Travel Activities

0
35/0 General Activities (sightseeing, shopping, etc.)

Q Sources Used to Plan Travel to U.S.

51% Friends and family
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Advance Decision Time

29% Less than a month

0% More than 1 year

@ Encourages Travel to Visit U.S.

68% Special deals and discounts

Source: XBorder Canada, 2019 data



CANADIAN VISITATION T0 ARIZONA
@ Visitation Volume to Arizona Visitor Characteristics
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Transportation to Return to Canada
250k
60% Airplane
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2013 2014 2015 2016 2017 2018 2019 37% Auto (owned/rental car, RV/camper)
Visitation by Province @ Main Trip Reason
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25% nberts 89% Leisure
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4/0 Atlantic Canada
Canadian Visa Card Spending ranked #1in 2019 with 41%
of total International Travel Spending in Arizona.
9 AZ Direct Arrivals from Canadian Cities Bv Ouarter
‘ B Q1: 44%
Il Q2:19%
B Q3: 9%
W Q4: 28%

459,044

By Arizona Region

Direct
Arrivals
Calgary:32% M Toronto: 21% M Montreal 4% B Northern: 3%
Il Vancouver: 24% M@ Winnipeq: 2%/l Saskatoon: 2% I Phoenix & Central: 72%

I Edmonton: 12% MM Regina: 2% MM Kelowna: 1% B West Coast: 13%

B Tucson & Southern: 7%

Source: Tourism Economics, reporting 2013-2019 data B North Central: 4%

VisaVUE Travel, reporting 2019 data
The Conference Board of Canada, 2019 data
XBorder Canada, 2019 data

Compiled by the Arizona Office of Tourism Research Division
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